Polling Booth
	‘Polling booth’ is a research methodology evolved to collect information on behaviour and practices related to sensitive issues influenced by social desirability bias. This methodology ensures privacy and also better response even from illiterate respondents. Self administration leads to honest reporting of socially sensitive information.


The reliability of information about sensitive topics such as sexual behaviour, condom usage or medication adherence, obtained through traditional tools such as in-depth interview or focus group discussion is often low. The polling booth method allows respondents to remain anonymous and at the same time provide information without being biased in reporting sensitive and personal information.  

This is a group exercise but participants respond individually to the questions.  A simple close ended questionnaire (based on check list prepared as per the research objectives) is developed and participants respond with a ‘Yes’ or ‘No’, by dropping specified cards into a box. Booths, similar to ones used during elections, are used and this is often a novelty, making the exercise more interesting and engaging. 
With whom can this methodology be used?
The methodology can be used with any population since there is always some type of bias, but the most common groups with whom it has been used are: 

· Young women (unmarried) between 13-25

· Young women (married) between 13-25
· High Risk Groups (Sex Workers, MSM, IDUs)
· Young men (18-30)
What are the key strengths of Polling Booth methodology?

· Data is quickly tabulated and results are immediately made available
· It acts as an ice breaker to introduce sensitive issues for discussion

· It is a low cost tool as materials needed to set up the polling booth are locally sourced.

· The tool can be adapted to different community settings

· Demystifies research to enable literate and non-literate populations alike to participate.
· The information generated is unbiased as each participant thinks independently and provides the answer and is not influenced by another person’s views
